
OFFICIAL RULES 
DARING DESIGN CHALLENGE CONTEST 

  
NO PURCHASE OR ENTRY FEE IS NECESSARY TO ENTER OR WIN. A PURCHASE DOES NOT 
INCREASE YOUR CHANCES OF WINNING.  THIS IS A CONTEST OF SKILL AND CHANCES OF 
WINNING DEPEND SOLELY ON THE QUALITY OF THE ENTRANT’S ENTRY. BY 
PARTICIPATING IN THE CONTEST, YOU AGREE TO THESE OFFICIAL RULES, WHICH 
CREATE A CONTRACT BETWEEN YOU AND THE SPONSOR SO READ THEM CAREFULLY 
BEFORE ENTERING. VOID WHERE PROHIBITED OR RESTRICTED BY LAW.  
 

THE DARING DESIGN CHALLENGE CONTEST (THE “CONTEST”) BEGINS AT 10:00 A.M. CENTRAL TIME (“CST”) ON 

SEPTEMBER 29, 2017, AND ENDS ON OCTOBER 16, 2017, AT 11:59 P.M., CST (THE “PROMOTIONAL PERIOD”).  
ADMINISTRATOR'S COMPUTER WILL BE THE OFFICIAL TIME-KEEPING DEVICE FOR THE CONTEST. 

 
ELIGIBILITY:  THE CONTEST IS OPEN TO PROFESSIONALS, STUDENTS, AND DESIGN ENTHUSIASTS, WHO RESIDE IN 

ONE OF THE 50 STATES AND D.C. AND WHO ARE AT LEAST 18 YEARS OF AGE OR OF THE AGE OF MAJORITY IN THEIR 
STATE OF RESIDENCE, WHICHEVER IS OLDER, AT THE TIME OF ENTRY (“ENTRANT”). ALL OTHERS ARE INELIGIBLE TO 

ENTER OR WIN AND WILL BE DISQUALIFIED.  VOID WHERE PROHIBITED OR RESTRICTED.  VOID WHERE PROHIBITED 

OR RESTRICTED. All other employees of, General Motors LLC, INV Marketing Group (“Sponsor”), Synergy Marketing 
Partners ("Administrator"), Jack Morton Worldwide, Publicis Group, Digitas, and their respective parents, affiliates, 

subsidiaries, their advertising and promotion agencies and the members of their immediate families (spouses and parents, 
siblings, children and their spouses and in-laws) and persons living in the same household with such individuals (whether 

related or not) are not eligible to enter or win.    

 
AGREEMENT TO THE OFFICIAL RULES:  By participating, participants (defined as Designers) agree to be bound by 

these Official Rules and the decisions of the Sponsor and/or Administrator and Judges, which are binding and final on all 
matters relating to this Contest.  This Contest is subject to all applicable federal, state, and local laws.  Winning a prize is 

contingent upon fulfilling all requirements set forth herein. 

 
HOW TO ENTER:  Provide a narrative text describing the look and inspiration that drove the design of the ideal outfit for 

an Cadillac Escala driver (male or female). Designers must also provide a sketch or illustration of the Cadillac Escala driver 
outfit. Both hand drawn or digital designs must be in a PDF format and may not exceed 200 KB, 818 Pixels, 72 DPI, and 

must be in RGB color mode. No video submissions will be accepted. Designers can submit their entries to 
fashion@stylechicago.com (the Entry Page”) and include first and last name, email address, phone number, title of the 

submission, and affiliated Design House or Design School. All entries must be for product designs that either (1) are not 

yet in commercial production at the time of entry, or (2) were introduced to the commercial market before the entry date.  
Submissions depicting content deemed inconsistent with the Cadillac and GM brands, as determined in Sponsor’s sole 

discretion, will be disqualified. Right to use of Sponsor-designated logos or trademarks owned by Sponsor or GM, LLC, is 
limited to this Contest and Sponsor or GM, LLC, logos or trademarks may not be used for any other purpose. 

 

ENTRY DEADLINE:  ENTRIES MUST BE SUBMITTED BY 11:59 P.M. CST ON OCTOBER 16, 2017.  There is a limit 
of one (1) entry per individual Entrant.  Before the Grand Prize will be awarded, all information submitted by the Entrant 

will be verified. If ANY false or misleading information (as determined by the Sponsor in its sole discretion) is submitted on 
the application, the Designer will be disqualified without notification to the Designer.  

 
LIMIT:  There is a limit of one (1) entry per individual designer.  No mechanical reproductions of entry forms permitted. 

Any attempt by any participant to obtain more than the stated number of entries by using multiple/different identities, 

registrations or any other methods may void that Designer’s entries and that Designer may be disqualified. Participants are 
responsible for all charges imposed by their Internet service provider, including any applicable taxes on such services, in 

connection with submission of an entry. Sponsor is not responsible for lost, late, incomplete, invalid, unintelligible, 
unreadable, or misdirected registrations, which will be disqualified.  Sponsor will not accept submissions from wireless 

mailto:fashion@stylechicago.com


domains, blacklist domains, or any email address the Sponsor deems to be potentially harmful to the registration email. 
Use of any automated system to participate is prohibited and will result in disqualification.   

 
SUBMISSION GUIDELINES:   To merit consideration as a Qualified Entry, the Submission must meet all of the following 

criteria: 

 
The Entry must not be inappropriate, libelous or defamatory, harassing, abusive, threatening, harmful, vulgar, profane, 

excessively violent, racially, ethnically or otherwise objectionable or offensive, obscene, pornographic, sexually explicit.  
Except for materials that are in the public domain, each Submission, in its entirety, must be a single work of original material 

created by the Entrant, or for which Entrant has all rights required to comply with these Official Rules, and suitable for 
presentation in a public forum. By entering the Contest, Entrant represents, acknowledges, and warrants that the submitted 

work is an original work created solely by the Entrant, that the work does not infringe on the copyrights, trademarks, moral 

rights, rights of privacy/publicity or intellectual property rights of any person or entity, and that no other party has any 
right, title, claim, or interest in the work. The Submission must not violate or encourage others to violate any applicable 

law, statute, ordinance or regulation. Do not copy your favorite movie, book or photo or include materials, images, graphics, 
music or trademarks belonging to any third parties or incorporate the names, voices, likeness or personas of any party 

other than yourself unless you have obtained all rights necessary to permit you to use same in connection with your 

Submission. Entries that contain brand names, trademarks or company logos are subject to disqualification.  The Submission 
must not involve physical harm to any person or animal.  The Submission may not use any watermarks or artist 

signatures.   Finally, the Submission must not contain any viruses, worms, corrupt files, Trojan horses, or other forms of 
corruptive code or content that may harm or compromise the Contest Site and/or the proper conduct of the Contest.  Any 

waiver of any obligation hereunder by Sponsor does not constitute a general waiver of any obligation to participants. 
Sponsor reserves the right to waive the Submission Materials requirements set forth herein in its reasonable discretion. 

Sponsor reserves the right, in its reasonable discretion, during or upon completion of the Promotional Period, to request 

that any Entrant resubmit his or her entry that fails to comply with the contest entry requirements before any judging 
period. 

 
OWNERSHIP: Sponsor has EXCLUSIVE rights to reproduce and use. Entries become the property of Sponsor and none 

will be returned or acknowledged except as provided herein. Submission of an entry grants Sponsor and its agents and 

assigns an unlimited, worldwide, perpetual, royalty-free license and right to publish, use, edit, adapt, modify and/or publicly 
perform the entry in any way, in commerce and in any and all media worldwide now known or hereinafter developed, 

without limitation and without notice or consideration of the contestant. By submitting an entry, each contestant in the 
Contest further agrees that his/her entry constitutes an assignment of all rights, including but not limited to intellectual 

property rights, and title in and to such entry and the photograph therein to Sponsor. Sponsor may require contestants to 

execute documents to confirm this transfer of rights. Failure to do so may result in disqualification. Upon submission, you 
agree to forfeit any ownership and are prohibited from the independent reproduction or sale of any images.  By virtue of a 

non-exclusive, worldwide, royalty-free, perpetual license for the designs granted by all Entrants, Sponsor and its agents an 
assigns shall have the right to edit, adapt, print and publish any or all of the designs deemed Entries, and may use them in 

any media and/or the promotion of Sponsor without compensation to the contestant, his or her successors or assigns, or 
any other entity. Sponsor and its agents and assigns maintain the rights to receive all proceeds from the sale of any 

merchandise, advertisement, or any other use, using the submitted artwork, without fee or other form of compensation 

due at any time to the contestant.  In the event that ownership of any design submitted is challenged in any manner by 
any person, Sponsor may disqualify that design and will discontinue use. 

 
REPRESENTATIONS, WARRANTIES AND INDEMNITY.  Each Entrant represents and warrants that he or she has read, 

understands and will follow the Official Rules. Entrants further represent and warrant that their submission and all materials 

and matter therein: (1) (except for elements that are within the public domain) are wholly original with such Entrant and 
are not a copy or imitation of any other material; (2) will not infringe or violate any right whatsoever, including, without 

limitation, any personal rights (e.g., defamation, privacy, false light, moral right, etc.) or any property rights (e.g., copyright, 
trademark, right to ideas, etc.) of any person or entity and the use thereof will result in no third party liability or obligations; 

and (3) is not the subject of any threatened or pending litigation, claim or dispute that might give rise to litigation, which 
adversely affects or in any way prejudices, impairs or diminishes the rights granted hereunder or the value thereof. Each 

Entrant further represents and warrants that he or she has the right to agree to and fully perform consistent with these 



Official Rules and the consent of no third parties are required to grant the rights hereunder. Entrant further acknowledges 
and agrees that he/she has not previously granted, assigned or otherwise hypothecated his/her submission to any other 

third party. Further, each Entrant represents and warrants that Sponsor’s use of any submission shall not violate an 
agreement to which such Entrant has signed. Entrants agree to indemnify and hold the Released Parties (defined below) 

harmless from and against any third-party claim, to the extent relating to any breach of any representation, warranty or 

covenant made by such Entrant in connection with his or her acceptance of these Official Rules or contest activities. 
 

WINNER SELECTION: During the StyleChicago.Com Runway Show On October 19, 2017 From 7:30 P.M. CST TO 8:30 
P.M. CST, a panel of judges consisting of a representative from Cadillac, a Chicago Media member, a Designer or Fashion 

Trade Media member, a Local University/Fashion member, and an INV Marketing Group representative (maximum of 5 
people) will judge the eligible entries based on the equally-weighted criteria: (1) the originality, creativity, clarity of 

expression of the overall look; (2) the sketch or illustration of the look; (3) the narrative text outlining the look and inspiration 

that drove the design; and (4) the connection of the look to the Cadillac Escala contest theme.  Grand Prize Winner will be 
chosen by 8:30 P.M. CST on October 19, 2017 during the StyleChicago.com “The Art of Fashion Runway.”  There is no 

entry fee of any kind for Entrant’s to participate in the winner selection competition.  Entrant need not be present at the 
voting to win. 

 

Potential Grand Prize Winner is subject to verification of eligibility and compliance with the terms of these Official Rules.  
Potential Grand Prize Winner will be contacted by the Sponsor by telephone and/or email, and potential winner will be 

required to complete and return an affidavit of eligibility, liability release, and except where prohibited by law, a publicity 
release form ("affidavit/release") within seven (7) days of receipt.  If a potential winner’s notification is rejected, returned, 

or deemed undeliverable or a potential winner fails to execute and return the affidavit/release within the specified time, 
forfeits the prize, or if he/she is otherwise ineligible under the Official Rules to receive a prize, that potential winner will be 

deemed ineligible and the prize will be awarded to an alternate Grand Prize Winner selected by the Sponsor in its sole 

discretion.  Grand Prize winner may be required to provide their social security number or tax identification number for tax 
reporting purposes as Administrator may file an IRS Form 1099 with the Internal Revenue Service for the cash value of the 

Prize. Unclaimed prizes will not be awarded. In the event of a tie among Entries a Contest Prize, the judges will re-judge 
the tied Entries using the Contest Judging Criteria, until such time as the Contest Prize winner(s) is determined. The 

decisions of the judges are final and may not be challenged or appealed. 

 
PRIZE:  One (1) Grand Prize Winner will receive the following prize which consists of, and is limited to:    

 

• A photo shoot at Cadillac House in New York with the Cadillac Escala 
o Includes: photographer, location fee, and fashion model 

• One (1) round-trip coach class air transportation for the Winner from major commercial airport neared the winner’s 

house (to be determined by Sponsor in its sole discretion) to New York City. 

• Two (2) day, one (1) night accommodation in a double occupancy room at a hotel in New York City. (Determined 
by Sponsor in its sole discretion and may be based on availability) 

 

 
Approximate Retail Value (“ARV”) of all prizes in the contest is $3,800.00. 

 
GENERAL PRIZE RESTRICTIONS: Grand Prize Winner is responsible for all costs associated with their individual prize not 

specifically set forth in the prize description above, including but not limited to: all federal, state, and local taxes (including 

income and withholding taxes), transportation, travel expenses, and any other expenses related to the acceptance and use 
of the prize specified herein.  Prize (and any individual components thereof) may not be transferred or assigned.  No cash or 

other substitution may be made, except by the Sponsor and/or Administrator, who reserve the right to substitute Prize in 
whole or in part with another prize of comparable or greater value if the intended prize is not available for any reason as 

determined by the Sponsor and/or Administrator in their/its sole discretion.  Winners will be required to show valid U.S. 

government-issued Identification and complete, sign and return an Affidavit of Eligibility, an affidavit that all information 
included in the Submission is true and correct, a Liability Release, Tax Forms and (where not prohibited by law) a consent to 

background check a Publicity Release. Except where prohibited by law, acceptance of Prize constitutes permission for Sponsor 
to use winner’s name, hometown, likeness, statements, and other personally identifiable information, for promotional, 



advertising and marketing purposes, in any media throughout the world without additional prize, incentive, consideration, 
consent or review; and upon request, winner will provide written consent to such use.  All prize details are at Administrator ’s 

and/or Sponsor’s sole discretion.  
 

In the Administrator’s and/or Sponsor’s sole discretion, a selected winner may be required to forfeit the prize and an 

alternate winner may be selected in accordance with these Official Rules, time permitting, from the remaining eligible entries 
if selected winner (i); declines or cannot accept, receive or use the prize for any reason or (ii) fails to comply with these 

Official Rules. The maximum value of the prize set forth above represents the Sponsor’s good faith determination of the 
maximum ARV thereof and the actual fair market value, as ultimately determined the Sponsor, cannot be challenged or 

appealed.  
 

GENERAL CONDITIONS/RELEASE: By participating: (a) Entrants release Sponsor, Administrator, General Motors LLC, 

INV Marketing Group, Jack Morton Worldwide, Publicis Group, Digitas, and their respective subsidiaries, affiliates, limited 
liability companies, suppliers, distributors, advertising/promotion agencies, and prize suppliers, and each of their respective 

parent companies and each such company’s officers, shareholders, directors, attorneys, members, employees, licensors, 
dealerships, and agents (collectively the “Released Parties”).  By participating (a) participants (Designers) release Released 

Parties from any and all liability for any claims, costs, injuries, losses or damages of any kind caused by their participation, 

including the unauthorized or illegal access to personally identifiable or sensitive information or the acceptance, possession, 
use, or misuse of a prize; (b) participants agree that Released Parties will have no liability whatsoever and shall be held 

harmless by participants against any liability for any injuries, losses or damages of any kind, including, but not limited to, 
death or destruction of property resulting in whole or in part, directly or indirectly, from acceptance, possession, misuse or 

use of a prize(s) (including any travel or activity associated thereto) or participation in this Contest; and (c) participants 
acknowledge that said parties have neither made nor are in any manner responsible or liable for any warranty representation 

or guarantee, expressed or implied, in fact or in law, relative to a prize, including, but not limited to, a prize quality or 

availability.  Neither Released Parties nor any service providers are responsible for incorrect or inaccurate transcription of 
Entry information or for any human or other error, technical malfunctions, lost/delayed data or voice transmission, omission, 

interruption, deletion, defect, line failures of any telephone network, computer equipment, software, or any other error or 
malfunction, or late, lost or misdirected mail, or any injury or damage related to or resulting from participation in this 

Contest.  Neither Released Parties nor any service providers are responsible for typographical or other error in the printing 

of Contest materials, the administration of the Contest, or the announcement of the prize winner, including any such error 
as may give an erroneous indication that a prize has been won.  In no event will more than the stated number of prizes be 

awarded.  CAUTION: ANY ATTEMPT TO DELIBERATELY DAMAGE ANY WEBSITE ASSOCIATED WITH THIS CONTEST, 
TAMPER WITH THE ENTRY PROCESS, OR OTHERWISE UNDERMINE THE LEGITIMATE OPERATION OF THE CONTEST MAY 

BE A VIOLATION OF CRIMINAL AND CIVIL LAWS, AND SHOULD SUCH AN ATTEMPT BE MADE, SPONSOR AND/OR 

ADMINISTRATOR RESERVE THE RIGHT TO COOPERATE IN THE PROSECUTION OF ANY SUCH INDIVIDUAL(S) AND TO 
PURSUE ALL REMEDIES TO THE FULLEST EXTENT PERMITTED BY LAW.  Released Parties’ failure to enforce any term of 

these Official Rules shall not constitute a waiver of that provision.  Sponsor and/or Administrator reserve the right to amend 
the Contest dates or Rules at any time without prior notice or obligation to you.  If for any reason the Contest is not capable 

of being executed as planned, or infection by computer virus, bugs, tampering, unauthorized intervention, fraud, action of 
Designer, technical failures or any other causes which, in the opinion of Administrator and/or Sponsor, corrupt or affect the 

administration, security, fairness, integrity, or proper conduct of this Contest, Administrator reserves the right, at its sole 

discretion, to disqualify any suspect Entry or Designer and to cancel, terminate, modify or suspend the Contest.  In the 
event of any cancellation, termination or suspension, notice thereof will be posted on the StyleChicago page 

(www.stylechicago.com) and the determination of the Winner may be made from among all eligible, non-suspect Entries 
received as of the date of the termination, cancellation or suspension as Administrator determines in its sole discretion. 

Entries not complying with these Official Rules are subject to disqualification. 

 
GOVERNING LAW/JURISDICTION/DISPUTE RESOLUTION:  Participants (including Designers) agree that (a) any 

and all disputes, claims and causes of action arising out of, or connected with, the Contest or prize awarded shall be resolved 
individually, without resort to any form of class action, and exclusively by the federal, state and local courts for DuPage 

County, Illinois; (b) any and all claims, judgments and awards shall be limited to actual out-of-pocket costs incurred, 
including costs associated with entering this Contest but in no event attorneys’ fees; and (c) under no circumstances will 

participant be permitted to obtain awards for, and participant hereby waives all rights to claim, punitive, incidental and 



consequential damages and any other damages, other than out-of-pocket expenses, and any and all rights to have damages 
multiplied or otherwise increased. SOME JURISDICTIONS DO NOT ALLOW THE LIMITATIONS OR EXCLUSION OF LIABILITY 

FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, SO THE ABOVE MAY NOT APPLY TO YOU. All issues and questions 
concerning the construction, validity, interpretation and enforceability of these Official Rules, participant’s rights and 

obligations, or the rights and obligations of the Sponsor in connection with the Contest, shall be governed by, and construed 

in accordance with, the laws of State of Illinois, without giving effect to any choice of law or conflict of law rules (whether 
of the State of Illinois or any other jurisdiction), which would cause the application of the laws of any jurisdiction other than 

State of Illinois. 
 

FACEBOOK: This Contest is not sponsored, endorsed, administered by, or otherwise associated with, Facebook in any 
way, shape or form.  All information provided by participants in connection with this Contest is being provided solely to the 

Sponsor and not to Facebook.  By entering this Contest, participants forever release and discharges, and agrees to hold 

harmless, Facebook together with its subsidiaries and affiliates for any and all claims, causes of action, liabilities and 
damages whatsoever, without limitation.  This Contest’s involvement of Facebook is being conducted in accordance with 

Facebook’s rules and regulations (https://www.facebook.com/promotions_guidelines.php). 
 

WINNER’S NAME:  The name of the Prize winners will be available after December 19, 2017, and may be obtained by 

sending a self-addressed stamped envelope to: Winner’s Name, DARING DESIGN CHALLENGE CONTEST c/o Synergy 
Marketing Partners, 100 W. 22nd Street, Suite 134, Lombard, Illinois 60148, for receipt no later than February 28, 2018. 

 
ENTRANT'S PERSONAL INFORMATION:  Any personally identifiable information collected during a participant’s 

participation in this Contest will be collected by Administrator in accordance with its privacy policy 
(www.SYNMP.com/privacy) and used by Sponsor, its affiliates, agents and marketers for purposes of the proper 

administration and fulfillment of the Contest as described in these Official Rules and in accordance with Sponsor's Privacy 

Statement located at (www.invmarketinggroup.com) and with GM LLC’s Privacy Policy as such are stated at 
(http://www.gm.com/privacy). By entering the Contest, you agree to all of the terms and conditions of the Sponsor’s, 

Administrator’s, and GM’s Privacy Statement. 
 

SPONSOR: INV Marketing Group LLC, 31 Cambridge Drive, Oak Brook, Illinois 60523.  

 
ADMINISTRATOR:  Synergy Marketing Partners, 100 W. 22nd Street, Suite 134, Lombard, Illinois 60148. 

https://www.facebook.com/promotions_guidelines.php
http://www.synmp.com/privacy
http://www.invmarketinggroup.com/
http://www.gm.com/privacy)

